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Project Aim asizmr
To understand tourist motivations in drive tourism and ultimately, explore

how Kansai region can enhance their management and marketing.
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PROJECT BACKGROUND

~“Ib I‘O)ibi

How the project was initiated and developed | 7R x4 FDILH LT & ER

The project on understanding tourist behaviour in drive tourism was initiated by Kansai International Airport to the Dean of
the Faculty of Tourism, Professor Oura Yumi

BV EFR 220 DEDEFEIR O R HEHIE~. F 7 A4 7EOLICK T 28K OITE 2T 5o 7 n =7 b RIa S T,

A &R L K22

Kansai
International SV 37
Airport /ama EE 715 B Faculty of Tourism
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To better understand research goal and expectations.
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Questions about your drive travel

m [nformaticn

igender I Men M Women [ Other
lage M~19 [ 20~2% [ 30~39 [ 40~4% [ 50~59 [ 60~
jcountry and area
number of people
Iwitl'nwl‘ln'n [ family [ couple or friend 1 other
|Hmmmmwmmmmnmn?
m about your drive travel
1. How many days did you rent a car?
2. Where did you visit?
2-1. Which spot was the best?
2-2. Did you visit roadside station 7 [ Yes {where?: ] Mo
2-3. When did you decide the destination? [ Before visiting Japan [ After visiting Japan
[l To visit the place which has no other transportation 1 To have big
3. Why you chose rent-a-car 7 luggage T To sawve the cost [ To experience drive travel in Japan [ To have
children or physically disabled person 1 Other { )
4. When did you book your car? [ Before visiting Japan [ After visiting Japan
5. How did you decide your drive route? [ Instagram 1 ¥ouTube [ Facebook [ Blog | ]
PR O IC O SHMICEE BT ENILE S TEDEY, I Website ( } T guideboak [ Other | 3
0% 20% 40% G0% 80% 100%

|&. How much are you satisfied with your drive travel?

6-1. What was the good point about drive travel in Japan?

6-2. What was the bad/uneasy point about drive travel in Japan?

Others

PROJECT BACKGROUND

The first group meeting between Wakayama University Faculty of Tourism’s staff and KIX staff.
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PROJECT DEVELOPMENTS

Refining survey - Conduct preliminary research on drive tourism surveys

REOHEBIL - K514 TBAREOFHAEETS

Available online at www.sciencedirect.com
SGIIHGI@DIH ECT®

Tourism Management 25 (2004) 375-385
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Tourist consumption systems among overseas visitors: reporting on
American, German, and Australian visitors to New Zealand

S. Becken™*, J. Gnoth®
AL

* Landeare Research NZ Lid, P.O. Box 69, Lincoln 8152, New Zealam o AP
b Department of Marketing, P.O. Box 56, Dunedin, New Zealand ffﬁf{qbﬂh@fﬁ‘-}, ]

S
Received 3 March 2003; accepted 23 May 2003 .
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In recognition of the model of tourist consumption systems and inherent interdependencies by
tourists, this paper attempts to define segments that behave similarly in relation to these travel di
there exist typical combinations of travel choices at the country level (New Zealand), and whether
develop rules for creating a useful and valid tourist typology. A three-step method was applied Motivation and SEgﬂlEHtﬂﬂﬂH of the demand for
visitors gathered in 2000 was used to segment tourists into types based on their transport-acce destinatinns
analysis, discriminating variables were identified that then allowed an easy classification of case:
(US, German and Australian visitors to New Zealand) into the same tourist types. This proce: . . b
classification rules and additional heuristics. The tourist types identified in the second segn Wilmer Carvache-Franco™ , Mauricio Carvache-Franco”, Orly
generated in the initial segmentation across a range of variables. Hence. it was first shown that in Ana B. Herndndez-Lara“
tourist types, and second that these can be identified using simple decision rules. The exiracted , ) .
obtainable and objective characteristics, which makes them useful to identify and manage ty Gﬁ;ﬂﬂﬁ:::’ﬁ lidersca del Litoral, ESPOL, Facuitad de Clencias Sociales y Humanisticns, Campaes Gu
impacts at the destination. The typology could be used in further research on decision-making, ¢ * yniversidad Espiriey Santo-Ecuador, Km. 2,5 via a Samborondén, Samboronddn, Ecuador

1 IITHEE - WP 2B Focaig
3—Dsigine 4B hoah A B L 1B Syl fmarcon 48
Lol

6 ONRest ol the workd

3. . Country of origin,

4. - Gsnder: 10 Male IO Ecoae 00 COiher
&~ Marital clatus: 1 3 cingie Zg Mamied 3 g Omes

B~ Age: 10 Less than 20 years 0 2930 303140 4 D 4150 6 DS1-E0 B More
than &1 years

7.~ Edwostionallavel: 13 Frimary 2 0 Secondary 30 University 4 O Foslgraduaie
I Master T Ph.O

F—Whatsvour cosupalicns

A Sludacs 3 Ey Do parcb o Do) B s R e FE_1-TTre e

e e e T e =
&~ How many Hmes have you vicled Japan?
1mFretime Z0O0NZdmes 3DEimes 40 More than 2 imes

& How many Hmes hawe you vichted Eancal reglon (Fukuwl, Kis, Ehiga, Kyoto,
Dzaka, Hyogo, Mars, Waksysma, Totior, and Tokuchima Frafeoturec)?

1mFrsttme 2O Ztmes 3OS lmes 400 More than 2 timas
A0.- Wha do you travel with?

10 Alne 2 O your famly 2 O0sin driends & O With your padnes BN
athars....

41.._Hivs many days did you sizy In Kancal Reglon?

visitation patterns and economic impacts which would enable marketers and managers to better © Universidad Cardlica de Santiage de Guayaquil, Facultad de Especialidades Empresariales, Km 1.5 Av. Carlos Jullo Arosemena, Guayoqudl, Ecuador

revealed that different countries of origin are characterised by their preferences for specific trave] * Universitor Rovira i Virgili, Departament de Gestiss dEmpreses, Spain

across nationalities, the country of origin has a modifying influence on the specific behaviour a
) 2003 Elsevier Ltd. All rights reserved.
ARTICLEINFO ABSTRACT

Keywords: Tourist types; Travel style: Segmentation; Transport: Accommodation

Keywords:
Segmentation
Maitivation

Coastal
Marine destinatons

DRIVE TOURISM

can offer.

Coastal and marine destinations offer a variety of activities for their visitors. The objective of this empirical study
was, considering the above assertation, analyzing the segmentation of the demand for this kind of destination in
terms of customer motivations. This project was an on-site investigation conducted in the city of Salinas, an
Demand important coastal and marine destination in Ecuador. The researchers used 385 questionnaires and analyzed
them with multivariate statistical techniques. The results show six motivational factors: “Authentic coastal ex-
perience,” “Heritage and nature,” “Leaming,” “Movelty and sorial interaction,” “Physical activities” and “Sun
and beach.” The study also shows the existence of two different segments of visitors. The first group labeled
“Beach lovers” formed by tourists who have high motivation in such aspects related to the sun and the beach,
this group refers to the motivational dimension “sun and beach.” The second group, labeled “Multiple coastal
motives,” grouped tourists who have high values in all the motivational dimensions. The findings of this research
suggest the need for a more refined and complete brand that could attract not only beach lovers but also other
segments of tourists motivated by the different activities and features that this coastal and marine destination

104 days 20 F days and 1 nght & 0 3 days and 2 night 4 014 days and 3 night
£ 5 days and 4 gight 8 0O Maore fhan § days

Wit cites A you visHY Please (st oul

43 wWhatic woyrl laualor Ehly | {oolass

11 Wnat wat your awersge dally sxpandiurs par parson bn thic vicit? nolsding

ascommodation (plesce provide = rangs].

Gresnoy |

MOTIWATION GUEITIOHE

14.- Ref=fromi 1 f0 & (1 baing Bttie and & a lot} the reacone to vich Kancal Raglon? |Mark with
an x]

FEABOME TOVIHT 1 2 3 4 B

mportance of iouism inonalual aneas

i
2 | mportance of Kansal reglon's hislory & oubiure

mporiance of ooasial man e fouism

Esparience marnne skl fie shes and naional panks

Fozal pultune and iraditons senerienoss

-
E]
5 [ Hisiorical affractions esperenoes
-]

7 | Experience reimed o the coastal landscape of Eadnas
2 | The acoess boouml Tarm goods

[5 [ Share nlenesling cepenienoos win Ihe kocd popaalon

10 Slary among e coasta) popualion

11| Srong tesings of experniences. Tved

B

13 Tha iestyle of the coastal poguaion of Kansal regon

a4 Learn radiiona. danoss

15 | kg Iocal nguages of Kansal regicn

18 [ Inieressd in mryths and hogends

il

AT | Inieressi in focal handicraks

18| Impetanc of sun- besh Tounsns

mportance of swimming

SRR RARAR A iR R

Tt and rela

Sacly and oo

FHEE R

Enironmenial quality of el waner and sall

H ¥

WaInE 10 S0 the: thngs tal | normal by de nol s

T sl iy ared fricnds

Loldib

2 =

H

For knowing the for and faura

O R A A AR

G e e ap .

485, Fleases rabs from 1 to 6 {1 being Iibe 2nd & & lod] your overall saticisction ghaut Bsllnac?
Mark with an )

I

H
Kl

TWERALL VERTRBLER

1

H 1

£}

[TwerslagEmdon

[ EeEiadion corsidering T mvested Tme and eie

| BEiacion It Compaeaon B revias Speasaos

48, Raba from 1 2 & |1 being I1te and & a kot) your IntanBon to vick again and recoenmand
Jaliras? |Mark with an X)
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Abstract

In recognition of the model of tourist consumption systems and inherent interdependencies between different deci
tourists, this paper attempts to define segments that behave similarly in relation to these travel decisions. The questic
there exist typical combinations of travel choices at the country level (New Zealand), and whether these combinations
develop rules for creating a useful and valid tourist typology. A three-step method was applied. First, a data set o
visitors gathered in 2000 was used to seement tourists into tvpes based on their transport-accommodation behavic
analysis, discriminating vai
(US, German and Australi
classification rules and ad
generated in the initial seg;
tourist types, and second
obtainable and objective ¢
impacts at the destination.
visitation patterns and ecoi 1
revealed that different cour >
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Keywords: Tourist types: Tra
T Motivation and segmentation of the demand for coast
destinations

Wilmer Carvache-Franco™", Mauricio Carvache-Franco”, Orly Carvache-Franco,

Ana B. Hernindez-Lara“

? Eseuela Superior Politéenica del Lioral, ESPOL, Facultad de Ciencias Sociales y Humanisticas, Campus Gustavo Galinds Km 30.5 Via Perimetral, P.O. Bax 09-01-5863,

Guayaquil, Ecuador
o) -

5 Ecuador, Km. 2,5 via a boronddn, Ecuador

Espirin
 Universidad Cardlica de Santiage de Guayaquil, Facudtad de Especialidades Empresariales, Km 1.5 Av. Carlos Jidio Arosemena, Guayoquil, Ecwador

# Universitat Roviea i Virgili, Departament de Gestiss dEmpreses, Spain

1. Haticaslite B Soadedan 18 Feesign
3—Osigin: B Herth Ao oss——3 B Buspean— B Sl Amesan— 48
sz

& Dest ot the workd
2.~ Country of orgin,
4.Genaer 10 Mae IO Eemae 2O Ot
SoMantsichtuE g gage 2o Mamed  3gOmen

- Age 1D Leseman 20 yean2 32030 303140 404150 §D5160 8D Mare
thans1 yoars
7 Eguostional lovsl: 101 Frimary 203 Secandary 301 University 4 0 Fosigradusie

! Master [ PhD

natleyour sesupstions

8. How mary Hime: have you vicltsd Japanz
AOFrsime 2D0Zomes 3003 fmes 4 OMore han 3 dmes

&.- How mary Hime: have you vicited Kansal ragion (Fukul, Mis, Bhige, Kyolo,
Dsaka, Hyoge, Mers, Waksyama, Totiod, and Tokushima Frafeotures|?

AOFrsime 2O2omes 3008 fmes 4 OiMore than 3 mes
18- Wha do you travel with?

10 Akne 2 O yourtamiy 3 O friends 4 O Win your padner & O
QMners........

1. b meny Gays i you siny In Kancsl Reglon?

ARTICLE INFO ABSTRACT

Keywords: Coastal and marine destinations offer a variety of activities for their visitors. The objective of this empirical study
Segmentation was, considering the above N i of the demand for this kind of destination in
Motivation terms of customer motivations. This project was an on-site investigation conducted in the city of Salinas, an
Demand important coastal and marine destination in Eruador. The hers used 385 ionnaires and analyzed

Coastal

them with multivariate statistical techniques. The results show six motivational factors: “Authentic coastal ex-
perience,” “Heritage and nature,” “Learning,” “Novelty and social interaction,” “Physical activities” and “Sun
and beach.” The study also shows the existence of two different segments of visitors. The first group labeled
“Beach lovers” formed by tourists who have high motivation in such aspects related to the sun and the beach,
this group refers to the motivational dimension “sun and beach.” The second group, labeled “Multiple coastal
motives,” grouped tourists who have high values in all the motivational dimensions. The findings of this research
suggest the need for a more refined and complete brand that could attract not only beach lovers but also other
segments of tourists motivated by the different activities and features that this coastal and marine destination
can offer.
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Refining survey and convert into digital survey. Test with members.
yb-_h%E&El/s ?QQ)L'TD'?-_I\':%*@O )(‘//{——67_'Z I\o

400 days 20 Fddays and 1 gkt 3 003 doys and 3 night 4 01 4 daye andt 3 night
£ 5 days and 4 pight & 0 Mars fhan & daye.

Wibicn dities A you uisi? Plaase (it them out

42— Whabic yourisoome levalor manthiy inoom (Doliass L moatsis
4B Loce 120 S50 3 B Feom $5004 1 54,000 3 D Fron 51004 1a 54500 4 3
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Self-Directed Project:Tourist Motivation for Drive Tourism (Details for
Kansai Airport)

Dear students, in preparation for our visit to Kansai Airport, they have requested some personal information to allow them to issue a visitor
pass.

Hi, Abidin. When you submit this form, the owner will see your name and email address.

* Required

1. Name * [I}

Enter your answer

3. Date of birth *
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Student recruitment | FEE &

Sent Items W O = =| ByDate Self Directed Project: Tourist Motivation for Drive Tourism
A4 TPE B E £ i idi 0
> O Self Directed Project: Tourist Motivation for...  7/18/2024 \T_T,l u"r Husna Zainal Abidin @ N Reply 4 Replyall ~ Forward &
Dear Kimura san, Thank you for applying to the "5... W1 “’ﬁ To: ® A TR Thu 7/18/2024 19:53
=l BlZ Dear Kimura san, Stu d e nt N O .
Self Directed Project: Tourist Motivation for...  7/18/2024
Dear Hirokawa san, Thank you for applying to the "Self... Thank you for applying to the "Self Directed Project: Tourist Motivation for Drive Tourism". We are pleased to inform you that you have been 1 / /
ek nE selected for this research project. Together with the collaboration of Kansai International Airport, we are delighted to have you on board to 2 7 1 5 1 04 3
= . . . . .
Self Directed Project: Tourist Motivation for...  7/18/2024 Improve tourism in the Kansai Region.
Dear lwamoto san, Thank you for applying to the "Self ... L , . ) 2 2 7 q é q O O 7
The following is the tentative schedule for this research project:
o §= = Athweek, July 2024 - first project briefing - -
Self Directed Project: Tourist Motivation for...  7/18/2024 = 2nd - 4th week, August 2024 - Data collection (21 hours, approximately 3-6 days per student), KIX Tour and KIX lecture. 3 Yy, Yy,
Dear Ishino san, Thank you for applying to the "Self Di... * 1st- 3rd week, September 2024 - Data analysis 2 7 é O 1 7
» 4th week, September 2024 -Project wrap up — —
L FiE 4 y y
Self Directed Project: Tourist Motivation for...  7/18/2024 We are currently confirming the dates with Kansai Airport for their guest lecture and tour. Hence, we greatly appreciate your understanding 2 7 é 1 O 3
Dear Mitsuyama san, Thank you for applying to the *S... that dates may slightly change. Nonetheless, we will try our best to ensure that research participation dates are flexible to ensure all —= —=
students are able to join. _
o | i 2310069
Self Directed Project: Tourist Motivation for...  7/18/2024 In the meantime, please select your availability for the first briefing through the following link: 1
Dear Morimoto san, Thank you for applying to the "Sel... https://doodle.com/meeting/participate/id/dJ7OE8Pe. 4 _ p
1
- - 2310086
Self Directed Project: Tourist Motivation for...  7/18/2024 If you have any questions or concerns, please do not hesitate to let me know. L
Dear Matsushita san, Thank you for applying to the "5... : —
i See you soon! : / 2 3 q OO 9 1
R ER | . | 4
Self Directed Project: Tourist Maotivation for...  7/18/2024 Kind regards, i
Dear Mishina san, Thank you for applying to the "Self ... v Husna 8 T 2 3 /] O 1 O O
5 asakomatanc@oharano,p; Asako Matano S YT |
Wakayama University, Tourism Marketing R...  7/18/2024 I Husna Zainal Abidin, PhD i 9 __2 3 /1 O 1 O 7
Hi Asako san, | hope you're doing well. This is a kind re... o Associate Professor, :
5 Faculty of Tourism, __
s Yumi Qura % Wakayama University Japan
Confirmation of the Destination Field Rese...  7/18/2024
Dear Oura sensei, Thank you very much for your updat... Sakaedani 920, Wakayama-city 640-8510, Japan

TE40-8510 FIFLIEFIFLHFEIZ0

DRIVE TOURISM
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Student recruitment | FE£E &

Recruitment Data Collection Final

' 27_6_007 ' 27_6_007 ' 27_6_007
’ 27161017/ ’ 27161017/ : 2716101/
’ 27161103 ’ 27161103 ’ 27161103
. 12310069 . 12310069 ’ 12310069
i 12510091 i 125310091 ’ 12310091
° 125310100 ° 125310100 ° 125310100
/ 2310107/ / 27151043

’ 27151043

DRIVE TOURISM
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Off-campus training form (and application for fieldwork expense support)
FHRERFE (BLUVT71—IL V-V ERAXERFESE)

FHHER Gk 7« — FU— 7 @B HEIR)
2024 £ 8 B 20 A
BLEE REEHRR) & B

T-'r'l. L0, FAFETER G LEY, 2d S$ECECT [HHEmRTE] &R

2 W S | AT 2 . s .
s o w | RS Other administrative forms for students
2, = 4 |Self-Directed Project % 0)1‘&0)'24'55J : %}EE 7 j— _A
B B | 20240822 (Thu) ~ 2024-09-08 ( Sun)

KANSAL Airport
OrEsx (ArsE M) | (1-banchi, Senshu-Kuko Kita, Izumisano-shi, Osaka 549-8501)

25! F | Research Activities: Collect and analyze data on international tourists who

PEEYMPETE LSBT ® | rent cars at KIX airport, ex. demographics motivations, and travel routes.
EoLERTEELTAE

PIEEALT RS Y VFAAERANY v T AR L
Train

| F B

. . &3 9 %

s EEE (2 o4& | . - .

BMTER (F 2| o e g a BRI L. BMECOE-FT AL
Husna Zainal Abidin

BNTES (HER) -
&3 1 %,

F o= T —

A=V ET=T 0 s /R Lz

B O® W B
ELFiZ4— A Fy— 2 EREDEHHT 58505 7B A< Fa v, (EiE 3 EMEE )
ERHEhsEE Fxm&EmrEsS (£4%) LFEC

RIRELRERTELN ([ L meNTRE (B4) LRED )
BEISLET, (BEXLAFHBES S EOEERLTIES )

ERHEICLD
HEOERENE O
= TE

iT 88 &% K ¢

DRIVE TOU R FEHES (BiAk) Bim [TEE) OB
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Designing flyers and posters | F 2 0 RA A —DTH A >

Flyer handout designed by KIX Poster designed by Wakayama Uni
KIXWTHAL L7354 — RRAE—TH A FMFLKRE

wakayama university

o vakayama university wakayama university
Inu tional " ®
M:.: Faculty of Tourism Faculty of Tourism

-----------------
SOCOOOOOOOOO0OE OO0 N R M M x x a . s n w x x w8 x X X OOOOOOCOOOOO00OC

Rented a car from/to Kansai International Airport ? ‘EA"’“ S HENTEB A cnnﬂ e :{L,;IR E *H E l]n_, ?
=

Answer some questions and get Kansai Airports original gifts! ELNES IR bt ==-'-
PLEASE SHARE YOUR FEEDBACK 15N ERHRIREN

SCAN THE QR CODE BELOW BHEE T A 4

1. Scan the QR code and answer some questions r

Eid's

2. Show the last page and receive the original gift! ‘

Let’s enjoy -, ,J/

OSAKA, KANSAI

E PO KANSAL
2 025 AIRPORTS

Kansai Airports and the Faculty of Tourism, Wakayama University Japan are conducting a study on the motivations of drive tourism in the Kansai area.

Your responses will be used to improve the livelihoods of local communities in tourism and the overall experience of future tourists visiting Kansai area.

This survey will take approximately 7-10 minutes. Thank you for your kind support.
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Designing flyers and posters | F 2 0 RAA—DTH A >

Kansal - o vaxayama university vakayama university
q K I 'A"i?pr:r‘tM| Faculty °f Tourism Q K I x m“w Faculty of Tourism
07070707070 0 8 570 0 07070 070 0 0757607787070 oy ': :."5'9 . o¥e’s L
ol " o

...,. L ) g

. ]

- . . : : .. SC SO

. O DOOC

X i : : :

.

o SN PO
- " : e

ZERHNREEN
PLEASE SHARE YOUR FEEDBACK ﬁ FE =]
SCAN THE QR CODE BELOW BHEE N 40

'-mwmmmtummunwuonmm Wakayama University lapan are >
mmm.mwmdMWMYmmmmmehMMof
mmuammmmm oﬂouﬂm

DRIVE TOURISM
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Designing monitor posters | E=ZAR —RA X —DTH A >

Initial draft Final monitor poster
' Q I(l)(' L3 h—% Z CFIRA SN =68 o Faculty of Tourism

RENTED A

CAR?

PLEASE SHARE YOUR FEEDBACK
SCAN THE QR CODE

Vo EA—RMBCETLZ 7y a7 n X3 FAFTEBLTEBY X7, THAHABBENWE LT,

We are conducting a survey on the use of rental cars on the 2nd floor of Aeroplaza. We appreciate your cooperation.

FATIE/EXT AEROPLAZA MM 44 G M AT & . g &1 &1k,

DRIVE TOURISM
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Designing monitor posters | E=Z 2 —7RA XA —DTH A >

Final monitor poster

S KIX i  Losh—%CCHASKESEE~N 7D s

Airport

We are conductlng a survey on the use of rental cars on the 2nd floor of Aeroplaza. We appreciate your cooperdtlon.

FATIEAAEXT AEROPLAZA MM £ HIF M AT WA &M E14E,

DRIVE TOURISM
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Included bilingual survey option. Translated survey into Chinese.
INAY) A -Toh— b FT230%88, 7o — bEhEEEICEHIER,

Self-Directed Project:Tourist Motivation for Drive Tourism (Details for © X (FHh) g L

Kansai Airport)

KA EZUHAISISREE

KAERR A B AR ZIREZRIEEFR—IR T XAt X B S EaAYHAR. SRIRIEEHETSE L R FRY
ETLARREFZ AR X AR,

Dear students, in preparation for our visit to Kansai Airport, they have requested some personal information to allow them to issue a visitor
pass.

Hi, Abidin. When you submit this form, the owner will see your name and email address.

RBAEAXNIFE 5-10 o8, BaSHRAY3TE.

(AEEERRGEEE. IR, HPolserr—EER. BETERYER)
* Required
* ERR

1. Name * [I}
L EEE 0

Enter your answer

ANIFEIER
2. Gender * [T}
o 2. 43+ [0
Female

O Bt
O Male

O «t

O Efte

3. Date of birth * [T}

DRIVE TOURISM

Task done by Faculty of Tourism staff, Wakayama University




-
PROJECT DEVELOPMENTS

O oz FER

Meetings and student support times | 2 —7 « > 7 EFEYR— b DEFE

August 2024 September 2024
02.08.24  Briefin
M| T w/ T  F /s s am| T/ WwW|T|F|]S]|S_ 8
1 2 3 4 2 3 - 5 6 7 8
Meeting
#1 Data collection 22.08.24 Lecture + KIX Tour
5 6 7 8 9 10 1 9 10 1 13 14 15
. e 12.09.24 Reflections & data analysis
12 13 14 15 16 17 18 16 17 18 19 20 21 22
Oista arales 20.09.24  Online support
19 20 21 22 23 24 25 23 24 25 26 27 28 29
KIX Tour .
&m;e Data collection Data analysis 270924 Onllne Support

26 27 28 29 30 31 1

X

02.10.24 Reflections & wrap up meeting

Data collection

07.10.24 Student report deadline

DRIVE TOURISM
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© Your status is set to do not disturb. You'll only get notifications for urgent messages and from your priority contacts.
O B  Raw data_Survey on tourist motivation and experience in Kansai area{1-43) %@
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Meeting #2 agenda

DRIVE TOUI

ﬁ Freeze Panes v

it

family
Business
\With family
With friends
With family
With friends
With friends
With family
With family
With famlly
With family
Business
With family
With family
With family
With family
With family
With family
With family
With family
With family
With family
With family
With family
With family
With

Who are you travell

&3 Navigation [v] Headings (]

bbb os b E W WwWWWW

Automate

Gridfines [v| Formula Bar

How many days did

days

Search Excel

Draw  Table Design

100000
500000)py
$3000
2,000 EUR

S #4000 RMB
_ﬁ’

oy wneweowsN-
® w

@

5. Final comments

70000
150000Yen
Hk520000
10,0000
No clue

$4000-56000ALD
3500 euros

4 Group presentation

Temporary View v /GG Exit View

a
X

w2 mmmvg -

Change settings X

+3 (3 Comments e Close
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Husna Zainal Abidin

What was your main
amily visit
Business

Which travel route did you use? Ple
Kansal-amano hashitate—Ine—hayab
Tokyo, Osaka

Kyoto and Osaka

Visit the natural area a1 Wakasyama, lse

Work and sightseeing  Hikone, Fukui, Awara onsen, Takashima, Uji, Osaka

Travel, leisure

Travelling Wakayama, =M, tse

sightseeig wakayama

L RF

Travel Tokyo osaka

The rate cheapest mE, B

Pleasure/ tourist Nara, kyoto, kobe, osaka

Motorsport Racing Okayama, Osaka

Tourlsm Shirahama

Tourismus Kioto,Tokyo,isaka

Food, scenery Osaka, hakuba, m to, kamikochi, y , SUWa
Summer Holiday Trip  Kyoto, IlETE S, PIRME, 4IER, Kobe, Osaka
Tourism Osaka, Biwa

Travel Kyoto, oksaks

The culture Roughly Tokyo, japanese alps, kyoto, hiroshima and osaka
Travel, Osaka, Hiroshima, Fukuoka, Kyoto, Tokyo, Hida, Osaka
Travel Osaka Kobe Nara Kyoto

LandscapesPeoplefood Minami Alps - starting in Tokyo leaving from KiX

Tourlsme Tokyo kyote Dalsen Osaka Nagoya
Family trip Tokyo
Play and rest Osaka Kyoto

1. Recap of KIX Self-Directed Project

2. Brief student reflections & thoughts

3. Brief overview on descriptive analysis

meetings | /\NA T 1)

G

%

111

KIX Self Directed

Meeting #3 agenda

1. Recap of KIX Self-Directed Project

2. Brief recap on group presentations

3 Final comments

PROJECT DEVELOPMENTS
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Lecture and KIX Tour
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-- Notice --

Self-Directed Project at KANSAI Airport (23Aug-085ep)

TR - OERREE - NERENCETIHILIEoWT
When Weather Warnings, Transportation Suspensions, and Disasters will be issued-++
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Husna Xainal Abidin
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Student fieldwork at KIX | ZETODZEE T4 —ILFD—5

Students’ designated area by KIX [2F] Car return area [1F]
HILTRHATY) 7 [1F]

KIX[2F]D =
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B ERDTNEE A

Storeroom to place
merchandise and
students’ belongings
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Student fieldwork at KIX | BAZE TO=F
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Student fieldwork at KIX. Daily feedback sent through google forms
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Project Aim asizmr
To understand tourist motivations in drive tourism and ultimately, explore

how Kansai region can enhance their management and marketing.
FSA4TY—) XLICEITS BEEOERZ B L. REBHOICEABMENEDELIICTTR—TAD MEYT—7 T4
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RESULTS &£

surveys covered demographics, motivations and routes
AO#rET. B, JL— FZEET SAE

&y

oo

 Only International tourists who were

=1

o 43 surveys answered

returning their rented cars were surveyed . Average time to complete: 06:27 minutes
LA Hh—ZREANT HHEANBELZTDOA TR e A3DT U — FZEZ FHEERRE 06527
2 Lise il
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Important
Important

Moderately important [EJLLI

Important

Very Important

Important

Not important

Important
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Cleaning and translating raw data | £

Survey on tourist motivation and experience in Kansai area g

Insert  Share  Page Layout Formulas Data

hd ch

s

Which channels di(l -

Which attractions ol v

hY

What did you enjoy

Review

Calibri(Body) ~ 11 v B v & v & v

Did you experience

- T—3NY ) —=29 EEIER

£ Search for tools, help, and more (Alt + Q)
View Automate Help Draw
— v = v | General v o fev 0y 08

v

A

If you could visit Ka
More cars available

No comments
Nothing

Dotonbori Recommendations fron Convenience of travel N/A
00 Online travel guides an Convenience No
Social media ;Online tr: Can go anywhere No
Biwa Lake Online travel guides an can enjoy the attractior No. It is so convenient. No.
Osaka Online travel guides an Yes No Yes

KAMENOI hotel on lake Recommendations fron Flexibility, convenience Navigation in city

Freedom No

Kamikochi, Kusatsu , KiOnline travel guides an Accessibility« Kei car » None Maybe lack of Ap N/a

Very Important Social media ; Easy to go any were  Parking lot Price
Very Important Social media ; Nice Good
Important convenient convenient
Important Okayama Circuit Social media ; Good car All good, no problem
Important Hakuba Online travel guides an More flexible than usin Sometimes it is difficult to find carpark
Important The beach in Wakayam Online travel guides an It’s easy to go to the neNo I think all good
Important Ise Social media ;Google r The process of renting ' Not really, especially th Nothing , thanks
Important Umeda Online travel guides an Convenient Hard to find gas station Plan better

Online travel guides an BT &
Important b Travel websites ;Social | 7518 pez=] =8
Very Important Wakayama Social media ; Convenient No Faster pick ul
Important REKEZ AL Social media ;Travel we HFH Uag'as s
Moderately important ABR Online travel guides an ¥&55 = =F
Important seeing monkeys, deers Online travel guides an it is easy to access, comr none none it is quite efficien
Important Tokyo, fuji and osaka  Online travel guides an Freedom to go anywhe No Go different places
Important Baseball. Ryokans. Foo( Travel websites ;Online Freedom. No difficulties
Important Nara Online travel guides an Free rtrip No Traffic jam
Important Godzilla Interception O Online travel guides an Feasibility for changing Traffic, car parking
Moderately important Travel websites ; Freedom Communication Perpare more money
Important Osaka Social media ; Easy and convenience Nah everything is prett Nah everything’s good
Important Osaka Online travel guides an Funny No No idea
Important k% FEIFEm Social media ; =]z BrHESEO e 8 @5t
Very Important Online travel guides an No traffic congestion No
Important Visiting restaurants Social media ;Online tr: Rental a car is importar Everything is good and Tourist attraction areas
Important Osaka Online travel guides an Easy way to travel with Nope All great
Important Adventure World Social media ;Recomme Flexibility No None
Important INEEE Social media ; BH GPSAENE, #AEIGps B, EITHAL

Sheetl -+

How interested are

v v

Please share your rJ How would you rate] -

5 Very satisfied
1 Don't know where to cl Very satisfied
3 No Very satisfied
4 Very satisfied
5 llike EV Very satisfied
3 Cost is more important Very satisfied
1 Satisfied

4 Charging station availal Very satisfied
4 Very satisfied
5 Very satisfied
4 Neither

4 Satisfied

5 Better for the environm Satisfied
5 Want to try different ty Very dissatisfied
1 Because | am not sure i Very satisfied

4 | am driving zero emissi Satisfied
1 Very satisfied
5 No Satisfied
5 Very satisfied
31E Satisfied
328 Satisfied

4 sustainability Very satisfied
5 Better for the environm Satisfied
3 Very satisfied
5 Saving money Satisfied
1 Not familiar in control «Very satisfied
3 Nil Satisfied
5 Eco friendly Very satisfied

2 | do not want to charge Satisfied
5 LRt wpdllet s Satisfied
5 Satisfied

5 More faster, enjoying d Very satisfied
3 Not important for a shc Very satisfied
3 Charing not convenient Very satisfied
5 IR R Satisfied

By Ty @v

How would you raté -

Very satisfied
Very satisfied
Satisfied
Very satisfied
Very satisfied
Very satisfied
Satisfied
Very satisfied
Very satisfied
Very satisfied
Neither
Satisfied
Satisfied
Very satisfied
Very satisfied
Satisfied
Very satisfied
Satisfied
Very satisfied
Satisfied
Satisfied
Satisfied
Satisfied
Very satisfied
Satisfied
Satisfied
Satisfied
Very satisfied
Satisfied
Satisfied
Satisfied
Very satisfied
Very satisfied
Satisfied
Satisfied

(J Comments

How would you rateJ -

Very satisfied
Very satisfied
Satisfied
Very satisfied
Very satisfied
Satisfied
Satisfied
Very satisfied
Very satisfied
Very satisfied
Neither
Satisfied
Satisfied
Very satisfied
Very satisfied
Neither

Very satisfied
Satisfied
Very satisfied
Satisfied
Satisfied
Very satisfied
Neither

Very satisfied
Satisfied
Very satisfied
Satisfied
Very satisfied
Satisfied
Very satisfied
Satisfied
Very satisfied
Very satisfied
Very satisfied
Satisfied

&~

Y é‘?v Q v

Please rate (from "A -

Extremely likely
Extremely likely
Very likely
Extremely likely
Extremely likely
Extremely likely
Slightly

Very likely
Moderately
Extremely likely
Moderately
Very likely

Very likely
Extremely likely
Extremely likely
Very likely

Very likely

Very likely
Extremely likely
Slightly

Extremely likely
Moderately
Moderately
Very likely
Extremely likely
Very likely
Extremely likely
Very likely

Very likely

Very likely

Very likely
Extremely likely
Extremely likely
Moderately

“\» Catch up

¢’ Editing v

oo
88 v

Please rate (from "A -

Extremely likely
Extremely likely
Very likely
Extremely likely
Extremely likely
Extremely likely
Moderately
Extremely likely
Very likely
Extremely likely
Moderately
Very likely

Very likely
Extremely likely
Extremely likely
Very likely

Very likely

Very likely
Extremely likely
Slightly

Extremely likely
Moderately
Extremely likely
Extremely likely
Extremely likely
Moderately
Extremely likely
Very likely
Extremely likely
Very likely

Very likely
Extremely likely
Extremely likely
Moderately

WV

WV

Please rate (from "r‘J:

Extremely likely
Extremely likely
Very likely
Extremely likely
Extremely likely
Extremely likely
Very likely
Extremely likely
Very likely
Extremely likely
Moderately
Extremely likely
Very likely
Extremely likely
Extremely likely
Very likely

Very likely

Very likely
Extremely likely
Moderately
Very likely
Extremely likely
Very likely
Extremely likely
Very likely

Very likely

Very likely
Extremely likely
Very likely

Very likely

Very likely

Very likely
Extremely likely
Extremely likely
Moderately
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RESULTS &£

Surveys covered demographics, motivations and routes
ANO#frst. E8g. IL— FZBET HEAE

Demographics Motivations

Travel routes
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Where are tourists from? Bt &ILE NS ?

Country

Hong Kong
Mainland China
Taiwan

France
Germany
France

South Korea
Macau
Australia

USA

-stonia

United Kingdom
Netherlands

Number of
respondents

20
6

CT NN NN DN W

()




B 470

19 female
respondents

DRIVE TOURISM

Tourist demographics | B ED.

5676
24 male

respondents

RESULTS #£

unl
Jt
LS

51-60

41-50

31-40

21-30

Respondent Age

10 15

20
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Tourist demographics | Rt EZDE

'Inl
.ﬂm
|

Number of times visited Japan Number of times visited Kansai

-

|

~?

BFirsttime ®B2times B3times ®> 3times BFirsttime ®2times B3 times ® >3 times

Most tourists who rent a car are repeat visitors to Japan and Kansai region

l/.yg jj_%*ljl

1T ABMABDIFEALIF., BRVEEZANSGJE—2—THD,
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RESU LTS #&8

Tourist demographics | Bt B D E 1

Travel group

No. of people

1 2
2 11
3 7
4 13
5 4
6 1
3 2
11 1
20 1

Most tourists who rent a car are travelling with family members in groups of two or four

LA H—ZFATLELEEFDITEALIE. 2AFEIFAAND T IIL—TTRERITZ LTS,




Number of Frequency
days travelled

NO OO N ON U1 AW

=
o

DRIVE TOURISM
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RESULTS #£

Travel duration and motivations | ¥R 1TEARS & Bhis

Travel duration

Most respondents from Asia travel between 3-7 days

Most non-Asian respondents travel for more than 10 days

RATHEAR 7o 7h DB

A EIFI0BLULERITT S

Travel motivation:

EBDRF(FI~7BEDIRIT 7 7 U D[E

BEDIT L

Most (85%) are travelling for leisure purposes, with sightseeing, food, and
cultural experience as the top reason

Some respondents (13%) visited due to business and visiting friends

2% of respondents travelled to Kansai due to it being the cheapest option

ROEFAN—T 32

R LRI ZGEH D,

5

— &R D

A

(85%) N LIrY—HRTRITLT &Y. &8, BE.

&8 (13%) [, I:/*Zbﬁ)&nﬁﬁd)f'&)l:;ﬁh’(b\é

ZEBD2%N . ANz EETN > ==OEAZHNT-,

Kﬂ:ﬁi




DRIVE TOURISM

Results S8
What were tourists’ reasons to visit Kansai?

BAENEARZIANSERIIMIZ 212D hH,

Travel and leisure
AT - Lo v —

Nature landscapes

Business
ESHRX

BADE S

Visiting family and=friends TO U ri St
SRR Motivations

Cultural experience Have fun
AL IARER LY

Sightseeing
Thr

Relax and shopping
)SvoREIAaVEDY
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Travel locations FRITISFT

Osaka, Kyoto, Nara and Kobe were the most visited places.

Most common routes: Osaka - Nara - Kyoto

The majority explore Kansai while a small proportion travel from eastern
Japan (Tokyo, Nagoya etc.) to Osaka

Some visiting Wakayama and other neighbouring regions.

Respondents chose the routes based on the easiest travel routes to
attractions, for landscapes, sightseeing and to reach recommended
restaurants.

>20 respondents
AR, m#. =B, #EIRLSFHHS M=, ﬁ 5-10 respondents

85— IL— b AIR-Z5 8-S <> respondents
REGEBEEFNSA, ALK (BR. LHEHE) MOARICAN S AH L5,
HMTL DT OMOERBEEFN AL NS,

BR8N, PITITOHDOLA NI UEE, BHARARY MZITEOTWVIL— M EFEATS,
DRIVE TOURISM




B Not important

Quality of accommodation

Accessibility (e.g., transportation, car rentals)

Recreational activities (e.g., sports, nightlife)

Cultural attractions (e.g., museums, historical sites)

Natural attractions (e.g., scenery, wildlife)

Important aspects for the travel

M Slightly important

D% %

/% 5%

10% 10%

/%

5% 5%

® Moderately important

W Important

“ Very important

0% 10%

20% 30%

40% 50% 60%

/0%

80%

20%

100%

DRIVE TOURISM



Important aspects for the travel

B Not important M Slightly important  ® Moderately important ™ Important = Very important

Unique and novel experiences

Facvourable climate and weather BEYARRGYZ

Safety and security BE/IEY

Facilities and services (e.g., restaurants, shopping) BNz

0% 10% 20% 30% 40% 50% 60% /0% 380% 20% 100%

DRIVE TOURISM
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Which attractions or destinations did you enjoy most when visiting during your recent trip?
RIDITCTHRVELN2ET RSV a3 0T ESTTIMN?

Adventure World Furukawa KAMEP:IOI )
=SS, JEY TS e Operation Awaji hotel

B tle Gion Osa ka Tokyo Okayama Circuit

fujl Biwa Lake Kamikochi
Kurobe beach in Wakayama lake Biwa
e Visiting restaurants Interception Operation

DRIVE TOURISM
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Which channels did tourists use to gather information and plan your travel route in Japan?

Recommendations from friends & family

Online travel guides and blogs

DRIVE TOURISM

SR XBATOREHRINEA;

Other

Travel agencies

Travel websites

Social media

RITIL— FDETEIIZED &K S %3

Fv U RILZEFFE

20

25

Lz

L= 7?

30




RESULTS &£

What aspects made renting a car more enjoyable?
EDEODBRTLUAN—ZRBYDIDNELMNDI-TITM"?

luggage and people price ratio
quality / price car is important
Good car time

Flexibility and convenience
Easy and convenience

Ea Syca r Convenience of travel

nice car Flexibility Easy way lot of space

Convenient coOnvenience young kids

drivers in Japan SEE T

The majority >70% mentioned ease, convenience and freedom
REH (70%LLE) A TEZE] TREYER] TEH] 2FT-,

DRIVE TOURISM

What challenges were there?
EDESBRENH =DM ?

* The majority did not encounter any
challenges.
 Some challenges include:
* Confusing driving rules
* Narrow roads
* Navigating around the city
» Lack of parking

o RKZHIIMOAEIZHEBE LGEMIDT=,
c WS DHOIDERENHS :

e JEELT S 1EERR A

o JRULVERR

c MRNDIZE)

- BIBEA R
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How interested are tourists in renting a zero-emission car?
BAEFEFEO -T2y a3 VEDOLUAINICEDEERDNHLIDIZA M7

Level 5

_8

Level 4

3.81

Average rating T 4551

0000 -

Level 3

Level 2

Level 1

1
_5

DRIVE TOURISM



BiElF¥O -3

Level 5

Level 4

Level 3

Level 2

_8
1
_‘E>

Level 1

DRIVE TOURISM

RESULTS #£

How interested are tourists In renting a zero-emission car?

EELABHEIDIEH5M7

3.81

Average rating

Reasons to use EV car:

More environmentally friendly
To save money
To try something new

Reasons to not use EV car:

Charging is not convenient
Not sure charging station
availability

Not important for a short visit

EVE % (& 5 I#

*

0000

L) ISiE(Z @L(
FZEFIL =0

2LV & IoHkET B

5 % (7 LV E
LN

Wil \d rnI

Eﬂ' =’}

'II Tn'II

EO2hbhHhh iy

EAT—a3UbhHBHH

KR DA TIXE
g A

I ETIE
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RESULTS #&

Overall satisfaction f2&5#% B E

W Very dissatisfied M Dissatisfied ™ Neither m Satisfied

Satisfaction in comparisonn to previous expectation

Satisfaction considering invested time and effort

Overall satisfaction

@)
U

10 15

w Very satisfied

20 25

30

35

40

45

50




RESULTS #&

Intention to revisit Kansai BB OE R

m Not at all mSlightly m Moderately mVery likely ® Extremely likely

When | talk about this destination, | will give positive comments _

| have the intention to recommend this destination @

| have the intention to revisit cities in Kansai region

(@)
(@
'4
(@)
(BN
un
N
(@)
N
U
w
(@)
wW
N
N
(@)

DRIVE TOURISM
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Key takeaways B g2

* Most tourists renting a car during summer are from Hongkong, mainland China and Taiwan.
BICLUAN—ZBY S8AEFIE. TE. FEXRL. EEILDRITENZ L

« Tourists from neighboring countries tend to rent for a shorter duration (3-5 days) while

tourists further away tend to rent for longer days (>10 days). G [EEEE H S D N (L 52 ZAR
3~5H) TRYSERMNHLHA. EANDEHLRFITREAMR (1I0BULE) TEY SERMNH S,

« Most tourists who rent a car are repeat visitors to Japan and Kansai region.L >3 h—Z F| &
THERAEETDNDZ I, BRAPLEBAD)E—2—TH5,

* Most tourists who rent a car are travelling with family members in groups of two or four. L >
AHh—%FATHIBRABEDIFZEAEIX, 2AFEIFAND T IL—TTRIRE —#IZIRITL TULV S,

* Tourists who rent a car from KIX are travelling for tourism, sightseeing and cultural

experiences with some travelling for business and visiting friends and family.EZ=MN 5 L > 2
N—ZFAT HENLETIE. BLAOILAERBENBIIEZN, RICEEDRAPERAN - REZFRIMITEL LD,

DRIVE TOURISM
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Key takeaways

The most important aspects of tourists renting a car are safety, novel experiences and quality
accommodation.L > 2 h—%F BT BAENZLERT DL, T&HE. HIFHLAR, BOEWVEAERTHD.

Social media and travel blogs are the main information source.
V=LA T4 7 ERITI AT NELGIFRE
Tourists rent a car due to the convenience and freedom to travel anywhere. However, challenges

arise particularly due to traffic rules, navigating around busy cities and finding parking.

RITEIE. ECATHLERICBATEAEN ALV FH—2EBYET, LHL. FISKE/IL—IL, EH L=EHmOEE,
BIEEOERGEICKY .. RENELFET,

While most tourists are interested to rent an EV car, they worry about the lack of charging stations

and the inconvenience it may cause.
FEAEDENRTIFEVED L VA IJVZHIKRZF >DTWVWEI N, RERT—YIVDARERETNMNEIZTRR T A ES ZIDE
LTWWET,

Tourists are satisfied with their experience in travelling in a rented car and are interested to visit
Kansai again. £k LT, BARIEIL V2 H—TORTHRERICERLTHEY. FEEAAEINOEEZTOET,

DRIVE TOURISM




Recommendations IR S
VWho should KIX focus on? iz z g8 =mn?

Persona 1

Repeat visitors
From Hong Kong, mainland China, Taiwan

Families
Interested in sightseeing and shopping
Speaks Mandarin and a bit of English

4-day trip

JE—42—, FE. PEXL. BEH L, RikEN

BACYavEVTICEKNSH D, ERFEEREFEHND
LEEE %, 4HRE DI

DRIVE TOURISM



Recommendations

VWho should KIX focus on?

Persona 2

Repeat visitors
From United Kingdom and France

Couple
Interested in nature, cultural and unique experiences

Speaks English fluently
2-week trip

JE—R— A XYR, TSR, hDyTIL
9. b, A =— VT RERICEIR N H 5
RKEBENTEGIZEEE 5, 2BM D IRAT

DRIVE TOURISM



Recommendations (52)
How can KIX improve tourist experiences?

Customized Services for Key Demographics | FERBRIFTHAREIIA X - H—ER

* Since many users are from Hong Kong, China, and Taiwan, provide localized travel guides in these languages.

« Offer family-friendly car rental packages with added convenience services such as child seats, GPS in multiple languages, and fast-
track rental options.

Gl Enhance the Drive Experience for Long-Term Visitors | REIMEED K5 1 ThBRZEM1E

* Introduce a "Kansai Road Trip Pass" in collaboration with car rental companies, offering discounts for long-term rentals (10+ days).

* Provide a premium rental option with hybrid or electric vehicles, which aligns with sustainability-conscious European travelers.

42> Strengthen Partnerships with Regional Tourism | #tE5 & D/8— b F— v Ttk

« Partner with hotels, ryokans, and tourist attractions to create bundled packages that include car rental, accommodations, and unique
experiences.

* Promote seasonal self-drive itineraries (e.g., cherry blossom routes, rural exploration, gourmet tours) to attract repeat visitors.

DRIVE TOURISM



Recommendations
How can KIX improve tourist experiences?

Loyalty & Retargeting Strategies |O A4 ¥ 74 &) 2 —5F 1 > T ERE

* Given the high revisit intention, KIX can work with car rental companies and local tourism boards to create a returning tourist
program with exclusive deals.

« Utilize email or app notifications to offer discounts for repeat visitors who have rented cars before.

% Enhance Wayfinding & Parking Experience | EE A & ETEIZAER DIR{L

* Improve signage for car return with clear multilingual directions.

 Develop an interactive mobile guide or QR codes at key points to help renters navigate parking and return areas more easily.

&= Sustainable Car Rental Promotions | & a[EE L4 H— - FOE—S 3 Y

* Collaborate with car rental companies to offer discounts or perks for choosing EVs.

 Promote eco-friendly options through airport advertisements and rental counters.

DRIVE TOURISM



¢} SRR ' 1 4 !’ { ! 4 ' y
\ ! ey \ ) L, \ K |
I y 1 Y ..‘, / A .‘._\h % ) ', ' \ : . :
{ n(', ] ! \/ ) .| | \ | ] | !
X | A R Ay : ) ? , y .
B & Jo LAKT I AR @ N R KN
' | ¢ A 17 ’ AN & 18 ' ' :

: '@t&f‘vm- gt i _‘_x:‘;‘}i
:‘H - "\_m;,‘, 3 ’am—‘” 2 'l'- Eiﬂm -
- P e = e _'.‘c.._ o . -

" .\W. el ot e o A-':-_:: -~ . AT

‘; ) b'“ , f""’" X%

.} . ‘--?,;2’
":i" 1- p. -
f‘,f)'b,':) 4

= O s ey i — .
S PRI Sy . D S IR Ay . .
A e R SR S ¥ Ry
i A o S S 4 ey 3 e et o 0 - na®
T ok o P (et Sl R A LT 2 g e AR
24 B "' /3- ." v

~
—

. 'If 0 _. a4 < S Ve ™, : i : \ . & ! - B . ' - > S - / r

- e =@ -

PROJECT RESULTS & LIMITATIONS STUDENT

BACKGROUND DEVELOPMENTS  prcOMMENDATIONS REPORTS



- ()
LIMITATIONS #imR=15

Limitations Next steps to overcome
1. Data was only gathered from Toyota rent-a-car. Collaborate with other rent a car companies
2. Small respondent number. This is due to: * Send out email surveys before the tourists return their car so
» Tourists having limited time, were in a rush and were less tourists can answer in their own time.
willing to answer. Asking surveys during the car rental return ¢ If volunteers are needed, a designated area on 1F and 2F
Is ineffective. should be provided with arrangements such as table, chair,
Volunteers were initially positioned in a location where they banners to increase trust.
do not have access to tourists returning rental cars (2F instead ¢ Banners should be posted all around the returning area and in
of 1F). departure area to increase the likelihood of answering.

* Lack of presence and trustworthy branding. People were
initially worried and felt distrust when approached by
volunteers. There were no banners, flyers or dedicated
arrangements (table and chairs) to show that there is a survey
being conducted by KIX.

3. Answers may be inaccurate due of language barrier Professional translators should be hired to develop and analyze
surveys in different languages.

DRIVE TOURISM



LIMITATIONS

Limitations

Next steps to overcome

1. Data was only gathered from Toyota rent-a-car.

2. Small respondent number. This is due to:

* Tourists having limited time, were in a rush and were less
willing to answer. Asking surveys during the car rental return
Is ineffective.

* Volunteers were initially positioned in a location where they

do not have access to tourists returning rental cars (2F instead
of 1F).

* Lack of presence and trustworthy branding. People were
initially worried and felt distrust when approached by
volunteers. There were no banners, flyers or dedicated
arrangements (table and chairs) to show that there is a survey
being conducted by KIX.

3. Answers may be inaccurate due of language barrier

Collaborate with other rent a car companies

* Send out email surveys before the tourists return their car so
tourists can answer in their own time.

* |f volunteers are needed, a designated area on 1F and 2F
should be provided with arrangements such as table, chair,
banners to increase trust.

« Banners should be posted all around the returning area and in
departure area to increase the likelihood of answering.

Professional translators should be hired to develop and analyze
surveys in different languages.

DRIVE TOURISM
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LIMITATIONS

Limitations Next steps to overcome
1. Data was only gathered from Toyota rent-a-car. Collaborate with other rent a car companies
2. Small respondent number. This is due to: * Send out email surveys before the tourists return their car so

» Tourists having limited time, were in a rush and were less tourists can answer in their own time.

willing to answer. Asking surveys during the car rental return < If volunteers are needed, a designated area on 1F and 2F
is ineffective. should be provided with arrangements such as table, chair,

- Volunteers were initially positioned in a location where they banners to increase trust.

do not have access to tourists returning rental cars (2F instead ¢ Banners should be posted all around the returning area and in
of 1F). departure area to increase the likelihood of answering.

* Lack of presence and trustworthy branding. People were
initially worried and felt distrust when approached by
volunteers. There were no banners, flyers or dedicated
arrangements (table and chairs) to show that there is a survey
being conducted by KIX.

3. Answers may be inaccurate due of language barrier Professional translators should be hired to develop and analyze
surveys in different languages.

DRIVE TOURISM
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Address

Faculty of Tourism,
Wakayama University,
930 Sakaedani,
Wakayama, 640-8441

> Contact Info

Dr Husna Zainal Abidin:
hzabidin@wakayama-u.ac.jp

Ms Kanaoka Sumiyo:
kanaoka@wakayama-u.ac.jp
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